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Dear Students:
On November 2, 2004 the public will go to the voting booth to cast their presidential and congressional vote. However it has come to our attention that politicians are using propaganda to sidetrack the public from considering real issues and become complacent with symbols. Politicians understand that the game is simple. Manage the image of the candidate and you can manage the public. Master political propagandists understand that the public can be swayed by superficial symbolism meant to evoke uncritical thoughts. Thus, the public is left with a warm feeling about the candidate and is less likely to investigate the candidate's real policies. As former White House Press Aide Michael Deaver under Reagan once said, "The eye always wins."  There is no partisan bickering about this fact of political propaganda.
Modern Media students are setting out to prove that image is everything in politics and to inoculate the school community from further reach of political propaganda. Who will wake up the public? Our student body and faculty must be made aware before entering the voting booths.  Your job is create an ad campaign "pulling back the curtain" of such propaganda by casting yourselves as the candidate. This will come in the form of a poster campaign held in the hallways and original companion ads to be created for the web. You will have full access of the school's setting and digital cameras to copy the contemptuous propaganda techniques exploited by the image handlers of politicians.
You will burn through illusions cast by propaganda and free the public from their willingness to swallow it. Only once the public deflects such fluff will we be able to demand our politicians to discuss the real issues rather than who can kiss babies the best and wrap themselves around the flag the tightest.
Get to work!
Modern Media Institute
Plan of Attack:

Group size- No less than two, no more than four.

Hallway Campaign-

Your eye to pick apart the “mark” of propaganda is finely tuned at this point.  With your group you will mine the internet for candidate photos that clearly attempt to target a specific demographic (ex. elderly) or emotional appeals (ex. protection).  Your must feature multiple examples of the propaganda from multiple candidates.  The purpose is to educate those who pass by the poster in the hallway.  Will they get the point of the poster as they pass by in the hallway?  Groups of over two will create two posters.

Modern Media Candidate

You are the official spin doctors of your candidate.  Remember that you can create both positive and negative spin through the selective choice of photography.  Who from your group will be the candidate?  What outfits will you need?  What props will you need?  What settings will you choose?  Follow the brainstorming activities in this packet to help complete this task.  Once you submit your plan to Mr. T, you will have access to the school, class, and a digital camera to help make these images “hit their mark”.  Once images are collected you will create print ads that market your candidate to certain demographics through smart use of image and effective propaganda implementation.  These print ads will be created in the computer lab using Power Point or Word.

I encourage more photos to be taken outside of school if you have access to digital cameras.  Include family, friends, and any others to help sell your candidate as the best or worst.

Story Boards- Draw or describe the shot in great detail.  This will help you be most efficient the day of the photo shoot.  Consider setting, people, postures, props, camera angles, and other possibilities.  



Use this sheet to organize the team roles, props for photos, and other responsibilities.

Name
Role
Props
Other…





















Tentative Calendar

Day 1- Introduce project, select groups, begin collecting images for poster

Day 2- Continue to collect images, assemble poster

Day 3- Posters finished and in hallway, plan for original campaign.

Day 4- Candidate photo shoot for groups A,B, and C

Day 5- Candidate photo shoot for groups D,E, and F

Day 6- Complete candidate ads for web publication

Day 7- Class gallery of propaganda




Partial Rubric- What will it take to be most effective?

A work
B work
C work
Schlock

Teamwork





Hallway Campaign





Original Candidate





