Political Propaganda Unit:

Frame Question:  How do politicians use image to target specific voter demographics?

Emerging Question:  Does such political propaganda provide clear and honest information to the voting public?

Learner Outcomes:

1. Students will recognize trends of targeted political propaganda from current political campaign.

2. Students will collect available content from internet political campaigns.

3. Students will work together in teams to create educational poster featuring political propaganda techniques featuring data collected from internet research.

4. Students in teams will create a story board to create original candidate propaganda.

5. Students will complete partial rubric to target goals for original candidate portion of project.

6. Students will secure roles and props to complete task for creating original candidate propaganda.

7. Students will create original political propaganda demonstrating effective use of image management and propaganda techniques.

8. Students will publish original propaganda to class web site.

Process

Objective
5
4
3
Intervention

Team Work/ 
Used time well during each class period. Focused on getting the project done. Never distracted others.
Used time well during each class period. Usually focused on getting the project done and never distracted others.
Used  some of the time well during each class period. There was some focus on getting the project done but occasionally distracted others
Did not use class time to focus on the project OR often distracted others.

Story Board Goals
Group met and exceeded all goals for story board and timeline
Most goals met on time, story board complete
Story Board exhibits hurried effort, timelines mostly unmet
Majority of goals not met

Content

Objective
5
4
3
Intervention

Poster -knowledge gained
Observer of poster will immediately understand propaganda  themes.
Observer will mostly be able to infer the propaganda theme of poster.
Observer may be able to infer accurately infer about 75% of theme of poster but walk away less informed.
Observer will leave with little knowledge about the propaganda processes used in the poster.

Visuals (Originality & Relevance) for poster
Several of the graphics used on the poster reflect a exceptional degree of student creativity in their creation and/or display. All graphics are related to the topic and make it easier to understand.
One or two of the graphics used on the poster reflect student creativity in their creation and/or display. All graphics are related to the topic and most make it easier to understand.
The graphics are found by the student, but are based on the designs or ideas of others. All graphics relate to the topic.
No graphics  found by the student are included. Graphics do not relate to the topic  OR several borrowed graphics do not have a source citation.

Original Candidate Ads for the internet
Observer of ad will immediately understand propaganda  themes.
Observer will mostly be able to infer the propaganda theme of leave.
Observer may be able to infer accurately infer about 75% of theme of ad but leave away less informed.
Observer will leave with little knowledge about the propaganda processes used in the ads.

Visuals (Originality & Relevance) for poster
Several of the graphics used in ads reflect a exceptional degree of student creativity in their creation and/or display. All graphics are related to the topic and make it easier to understand.
One or two of the graphics in ads reflect student creativity in their creation and/or display. All graphics are related to the topic and most make it easier to understand.
The graphics are created by the student, but are based on the designs or ideas of others. All graphics relate to the topic.
No graphics  created by the student are included. Graphics do not relate to the topic  OR several borrowed graphics do not have a source citation.

Product

Objective
5
4
3
Intervention

Poster/ Ads in publishible formats
Products are exceptionally attractive in terms of design, layout, and neatness.
Products are attractive in terms of design, layout and neatness
Products are acceptably attractive though it may be a bit messy.
Products are distractingly messy or very poorly designed. It is not attractive.

Grammar/ Mechanics
There are no grammatical mistakes. Capitalization and punctuation are correct throughout .
There is 1 grammatical mistake. There is 1 error in capitalization or punctuation.
There are 2 grammatical mistakes. There are 2 errors in capitalization or punctuation.
There are more than 2 grammatical mistakes. There are more than 2 errors in capitalization or punctuation.





Total _____/30

